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EdV Support for GESS Exhibitors —

EdV connect the right stakeholders with the best solutions.
We support education and edtech businesses to enter, establish and scale in
global schools markets. We are highly-connected within, and deeply
understand, schools markets in the UAE and across the GCC.

As GESS Dubai event partners, EdV are providing pre-, during and post-event
support for exhibitors looking to maximise returns on GESS Dubai year-round.

GESS-Ready is our pre-event support package, a rapid evaluation of your current
market position, product strengths and market fit, involving:

Engaging key personnel insights on strategy, product needs and market dynamics.
Evaluating product readiness and suitability.

Analysing your market position, competition and opportunities to target.
Recommendations of priorities to maximise your event ROI.
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GESS-Ready pre-event support requirements:
2-3 hours for discovery calls with key team members
Access to product and marketing materials
£2000 ex. VAT, or equivalent
Booking deadline 13" October




